
Skill Enhancement Course (SEC) 
Course Title: Data, Information, and Media Literacy 

For UG 4-Year Programme 

Semester: 1,2 & 3 

Practical: 35 Marks for the End Semester Examination (ESE) 

Continuous Evaluation (CE): 10 Marks 

Attendance: 5 Marks 

Total: 50 Marks 

 

Introduction 

In the modern era, everyone uses social media, television, newspapers, computers, and mobile devices to interact 

with data, information, and media. However, many students lack the skillsets needed to critically understand, 

evaluate, and apply knowledge ethically. This course, “Data, Information, and Media Literacy”, aims to 

develop basic practical skills in information seeking, understanding basic facts, identifying fake/false 

information, and promote responsible use of digital technology. This course can help students who have little to 

no experience with computers or digital technologies. Learning will be facilitated through projects, practical 

exercises, and mobile phone based activities. 

 

Course Objectives 

The course aims to: 

● Develop basic information-seeking and searching skills. 

● Build confidence in using Information Communication Technology tools. 

● Teach students how to verify news and identify fake news. 

● Introduce simple data handling and interpretation. 

● Promote responsible and ethical use of media. 

● Develop practical digital life skills. 

 

Course Outcomes 

After completion, students will be able to: 

● CO1: Identify reliable and unreliable information sources. 

● CO2: Use mobile phones and basic search engines effectively. 

● CO3: Interpret simple tables, charts, and data. 

● CO4: Detect fake news and misleading content. 

● CO5: Practice safe and responsible digital behaviour. 

● CO6: Present information clearly in basic formats. 



1st Semester (SEC-I) 

 

Unit 1: Information Sources 
● Types of information sources (primary, secondary, tertiary, electronic sources) 

● Identifying types of information from: newspaper, social media, TV news, and government notices. 

 

Unit 2: Information Searching 
● Basic vs Advanced Google Search, Boolean operators/search 

● Searching academic resources 

● Using filters (date, file type, region) 

● Ethical use of AI tools in academic work 

 

Unit 3: Evaluating Information Sources 
● CRAAP test 

● Identifying authentic information: author, date, source, evidence 

● Identifying predatory/fake websites 

● Comparing authentic vs misleading sites 

 

 

 

2nd Semester (SEC-II) 

 

Unit 1: Understanding Data 
● Identifying types of data (structured/unstructured, quantitative/qualitative) 

● Simple classroom survey (favourite subject/topic, daily mobile usage [in hours], mode of transport to 

college, study hours per day, source of news (TV, newspaper, social media, etc.) 

● Preparing simple data tables manually. 

 

Unit 2: Introduction to Basic Spreadsheet 
● Interface of MS Excel / Google Sheets on computers/mobile apps. 

● Data entry, formatting, Sorting, filtering 

● Basic data analysis: SUM, AVERAGE, COUNT, IF function, Percentage calculation 

 

Unit 3: Simple Data Visualisation 
● Bar chart 

● Pie chart 

● Line chart 



3rd Semester (SEC-III) 

 

Unit 1: Media Literacy 
● Media information ethics 

● Understanding Media Ecosystem (traditional vs digital media, Identifying bias in headlines) 

● Comparing news coverage from different sources. 

 

Unit 2: Fake News and Fact-Checking 
● Types of misinformation 

● Use of fact-checking tools 

● Verifying viral message, analysing the manipulated or AI-generated image 

 

Unit 3: Securing Digital Privacy 
● Data privacy basics 

● Terms & Conditions Reading Activity 

● Password strength check, Phishing detection, Ethical sharing practices 
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